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Drive incremental revenue

Increase purchase frequency

Increase purchasing from your catalog or store
Acquire new customers

Sell seasonal product

Improve loyalty

Reactivate customers

Reinforce your brand proposition

Increase average order

Liquidate product
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Which E-mail Marketing Challenge Will Gain Importance in 20107

Delivering highly relevant e-mail content to recipients _00/8020/ °
o . . . e . 23%
Competition with social media for recipients’ time and attention 11.0%

Measuring and proving the ROl of e-mail marketing programs
Getting people to opt-in to e-mail lists

Integration of databases with e-mail systems

Legitimate e-mail being perceived as spam

E-mail deliverability - 0?/':’%
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