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� History & present of wehkamp.nl
� Individual life cycle marketing
� Emailprograms of wehkamp.nl:

� Blast
� Event
� Segment
� Personalised

� Tips & tricks
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Customer Lifecycle - e-mail

Legend
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Blast emails





Tips & tricks (1): 
Can you live without images?



Tips & tricks (2): 
Use a Preheader



Tips & tricks (3): 
Use a Header



Tips & tricks (4): 
Use a Rescue box



Results CTR increased 
by 25%!



Event





Tips & Tricks (5):

� Find relevant events

� What kind of gift/ 
premium does customer
want to receive

� Towel vs calulator > 
+20% conversion



Segmentation



Example: Buyers Pick Email

� Combine segmentation 
and best offers

� � Pick best offers of 
week

� Divide them in categories 
Fashion/Hardware/Living

� Find segments that fit 
different offers



Example: Buyers Pick Email

Fashion Hardware Living



Tips & tricks (6):

� Remember: Not everybody 
is the same

� Know your customer

� Divide customers in 
segments based on …

� Serve them based on their 
needs

� Think in possibilities 



Make it personal



Example: Abandoned Cart Email



Example: Abandoned Cart Email (ACE)

� 50% of shopping carts are abandoned

� High interest

� Large part is identified

� � ACE (Abandoned Cart Email)

� Target: sales per send +50%

� Personal header

� Abandoned product + alternatives

� Current price

� Current information







Abandoned Cart Email (ACE) Results
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Tips & tricks (7)

� Personalisation works

� Know their name
� Give them what they want
� Start simple

� Build support, trust and knowledge

� Use data you have

� Combine data you have



You can’t live without measuring



Last but not least

� Email readable in all emailclients?
� Email readable on mobile phones?
� Test, test and keep testing
� Learn from mistakes
� Start quick ‘n dirty
� Only sent when it’s relevant
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